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Marketing B2B: é possibile PP

Orchestrare i punti di contatto con I'azienda tramite I'automazione dei processi

Generare nuove lead e trasformarle in opportunita
Migliorare la relazione tramite eventi fisici e digitali

Utilizzare i social network per comunicare e generare nuove lead

GDPR: controllo completo dei dati e autonomia di cambio del livello di consenso

Dynamics 365 Marketing: il valore della soluzione

Q&A




Il Marketing B2B: e possibile?
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Perche il Marketing?

Perché:

* Veicolala Vision e la Mission

* Contribuisce alla costruzione dell’etica (Ethos)

* Crea interesse sui prodotti nel modo migliore (Pathos)
« Comunica professionalita (Logos)

* Prepara il terreno per la vendita

 Generala domanda
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Orchestrare i1 punti di contatto con

|'azienda tramite |I'automazione dei

processi
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Customer Journey: creazione
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How to configure a Customer Journey?

Customer Base Segmentation

A market segment is the collection of contacts to whom a
marketing campaign is addressed.

—~—

Digital Content Design

Marketing Email Marketing Pages Marketing Forms

Email messages are used to definethe  Marketing pages are used to provide Marketing modules are used to allow
content of the communication you want custormers with more information customers to subscribe to a specific .z
to send to the target customers. regarding the communication sent and event, newsletter; ...

to better understand their interests.
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Marketing Insight & Analysis
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Marketing Insight & Analysis

A/B test results

Choose A/B test  Subject test AB (@) Finished: 19/05/2021 20:48 =2 Newsletter May 2021
A/B distribution () Other settings
A B Test element Winning metric
Incondlusive - A .
10% | 10% Subject Open rate
Version A
Open rate

100%

Sent
Deliverad
Unigue opens 1 (100%)

Unigue clicks

P

Test duration If the results are inconclusive, send
01h 00m 00s Version A

Version B

Open rate

100%

Sent
Delivered
Unique opens 1 (100%)

Unigue clicks

P
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Marketing Insight & Analysis

Orari apertura e-mail

Pill scuro significa pid spesso, le ore sono nel tuo fuso orario

Domenica

Lunedi

Martedi

Mercoledi

Giovedi

Venerdi

Sabato

00:00 01:00 02:00 03:00 04:00 05300 06:00 07:00 08:00 09:00

10:00

11:00 12:00
Ora del giorno

13:00 14:00 15:00

16:00

17:00

18:00

19:00 20:00 21:00 22:00 23:00
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BUSINESS PERSPECTIVE

How can | increase the number
of visits on my web site?

How can | decrease the number
of calls to technical assistance?

eos-solutions.it

CUSTOMER PERSPECTIVE

How can we make the customer

back to visit the site and

> feel extremely satisfied, come

recommend it to others?

aspects that frustrate the

> How can we eliminate the

customer the most?

(eos
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From Marketing to Sales

MARKETING

Sales Qualified Lead (SQL)

Opportunity
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Turn prospects into business relationships: Customer Journey

salesperson

social/online ads

social/online ads

search shop search

. . e-commerce . .
direct email direct email

word of mouth word of mouth

radio, tv, print ads, flyers

RETENTION

radio, tv, print ads, flyers

AQUISITION ADVOCACY

CONVERSION LOYALTY

help-desk

. knowledge base - chat
reviews heIp—desk 9

blog customer care

infographics knowledge base - chat -
video

video — social media .

g
P
media F

media
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Turn prospects into business relationships: Customer Journey

o &

AWARENESS AQUISITION CONVERSION  RETENTION LOYALTY ADVOCACY

MARKETING & PRESALES

SALES & CUSTOMER LIFECYCLE
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Lead Scoring Model

X
. . o o o - il{:&,»}; ;
Automated Lead scorings help you bring your most promising Leads % © > (@ COEE= ¢
to the top as soon as they are "Sales Ready". i 1 o ~E Fggt
} \ 8
¥

To build your model just establish a set of conditions and action:

» Each condition contains a collection of rules
» FEach action controls how the score is affected when its condition is

true

2 Condiziane
Evaluate Email Engagement
M v

E Condizione
Evaluate Event Engagement
EE s

When the Lead reaches the right score, it becomes "Sales Ready".
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Migliorare la relazione tramite eventi
fisici e digitali N
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» Orchestrate Customer Journeys with easy-to-use tools
Maya * QOrganize communication assets
Marketing Manager —«  Plgnning of the stages for the right communication
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I need a personalized journey to
invite interested customers to a
Webinar event.
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Event

EventMainBusinessProce...

for 9 da

General Agenda

Key Information

Event name

Event type
=} Registration count
) Check-in count

Event URL

¥ Flow ~ 0B Word Templates Run Report

Preliminaries

Website and form  Registration & Attendance

Dynamics 365 Marketing nel mondo B2B: orientar...

Webcast

17

httpsy// . el &)

Post event  Room reservations  Related

Schedule

Event time zaone
Event start date
Event end date

& Countdown in days

This is a recurring
event

Timeline

O Search timeline

& Enteranote...

Organize digital events to generate demand
Have a Business Process Flow to understand the actual stage in the event organization
Setup events to allow Customers to register themselves

* (GMT+01:00) Amsterdam, Berlin, Bern, Rome, Stoc

*27/05/2021 11:00
* 277052021 13:00
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Active | B Bl Live
Status Cwner Publish status
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o J J J
Agenda (9 D) Organize Promote Launch Post Event

Stream This Event Online

Do you want to
’ @ -

stream this event

Streaming provider L

Recording available

to producers and Q Ves

speakers

Recording available
; @

to attendees

Attendee
@

engagement report

Do you want to

enable Q/A for this Q Yes

event
B Attendee URL https://teams.microsoft.com/l/meetup-join/ ==

&) Teams meeting

R =

owner

A IMPORTANT: Do not click the Start button during set-up or system testing. You
«cannot stop and restart a live event. To test the live event stream, create a
rehearsal live event and invite a small group of peaple.




Home Dynamics 365 Marketing nel mondo B2B: orientare le decisioni per generare valore Change Language ~
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Sessions Speakers

5/27-Thursday

I need a personalized journey to \ Marketing B2B: é possibile?
invite interested customers to a e
Webinar event. T Orchestrare i punti di contatto con I'azienda tramite I'automazione dei processi

11:10 AM - 11:20 AM

Generare nuove lead e trasformarle in opportunita

11:20 AM - 11:30 AM

Migliorare la relazione tramite eventi fisici e digitali
.

Organize digital events to generate demand
Have a Business Process Flow to understand the actual stage in the event organization
Marketing Manager — «  Setup events to allow Customers to register themselves



I need a personalized journey to
invite interested customers to a
Webinar event.
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Organize digital events to generate demand
Have a Business Process Flow to understand the actual stage in the event organization
Setup events to allow Customers to register themselves

Response

Sales Executive

Professional Services




(eossolutions

= “ E B Save @ Save&Close -+ New [i] Delete () Refresh @ Check Access KB Collaborate & Qualify B4 Process & Disqualify R, Assign

SIEEEE Valentina Cocco Warm | New B Bt

Lead Lead source Rating Status Owner

N Accounts
Lead-to-opportu ° ° ° ° @

R Contacts ive for 10 hours Inquiry Automated Marketing Qualification Tele Prospecting Acceptance Tele Prospecting Qualification Sales Acceptance (2 Min)

Segments Summary  LinkedIn lead info  Details Lead scores Contact insights  Related

Subscription lists
Active lead score (O Refresh o Flow v Run Report

Marketing execution
Search this view jel

=1 Customer JournEYS +| Lead scoring madel T Score LV Score status ™ Grade

B Marketing emails Evaluate Newsletter Engagement 850 Uptodate T

Social posts

Event management

¢r Events

¢ Event Registrations

I need a personalized journey to

invite interested customerstoa | . BEGERELERUEY
Webinar event. S| & Leads

[Fa  Scoring models
\

n Marketing
o

\ ©
o

* Track high quality leads at scale & align to sales
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Marketing Manager
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» Analyze and check all the interactions for:
o the single Contact
o the related Customer
o the originating Lead
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Social Media / Online Ads — Contacts & LEAD Generation

Track Click &
New Post - Ads Anonymous Read Post - Ads Follow Url redirect Url Landing Page

A Go gle
AdWords
b oING /ds

o0 ics 365 Marketing
z Social Media
EOS -Company Web Site
WEBINARS




Social Media / Online Ads — Contacts & LEAD Generation

A Go<ggle
AdWords
b biﬂg Ads

o0 ics 365 Marketing
z Social Media
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WEBINARS




Social Media / Online Ads — Contacts & LEAD Generation

&
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Browse & MQL Marketing
Download Track behavior LEAD Scoring Qualified LEAD

A Go gle
AdWords
b oING /ds

o0 ics 365 Marketing
z Social Media
EOS -Company Web Site
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Redirect URLS

<

EOS Website page for Dynamics 365 Marketing offer
https://www.e0s-solutions.it/en/dynamics-365-marketing-en.html

Monitor from where potential customers land to a specific page

Newsletter - Website Dynamics 365 Marketing
Redirect URL

Generalinfo  Insights  Related

From:  18/04/2021 B o 19/05/2021 B O

Oveniew

I Timeline
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Redirect URL timeline

Timestamp

19/05/2021 19:55

19/05/2021 19:55

19/05/2021 19:42

19/05/2021 19:41

18/05/2021 19:41

19/05/2021 19:40

19/05/2021 19:35

Contact name

Beatrice Belehuzi

Beatrice Belehuzi

Stefano Bianchi

Stefano Bianchi

Valentina Cocca

Valentina Cocco

Original URL

hitps.//www.20s-solutians Jt/it/dynamics-36.

hitps;/www.20s-solutians Jt/it/dynamics-36.

hitpsi//www.eos-salutions./it/dynamics-35...

hitps;/www.20s-solutians Jt/it/dynamics-36.

hitpsi//www.eos-salutions./it/dynamics-35...

hitps;/www.20s-solutians Jt/it/dynamics-36.

hitpsi//www.eos-salutions./it/dynamics-35...

Referrer URL

Link

https://5598eeb209814611860c51d995804.

https://5598eeb200814611860c51d995844.

https://5598eeb209814611860c51d995804...

https://5598eeb200814611860c51d995844.

https://5598eeb209814611860c51d995804...

https://5598eeb200814611860c51d995844.

https://5598eeb209814611860c51d995804...
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Website Monitoring

When people come to your website, And where they go on your site tells

they are expressing an interest in you even more about what they are
your organization and its products. interested in.

Default website

Marketing website

General info Insights  Related

Overvigw Website visits
IU-"Ii|3 Contact name Wisibor anonymous siatus FPage address Referrer LIRL
Form Visits ARGyt hittpas fwww Sy antis.com, blag, hittpas v Syvantis.com,blog, 00:03:17.0553216
Form Submissions
T T Wit fwiww Sy antis.com, biag, hitpss fwwwgoog lecom, 00:03:08.2115253
ANOTOLS 00e03:0 524
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2172020 3:36 PM



autonomia di cambio del livello di

GDPR: Controllo completo dei dati e
/2\
consenso
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Gestire il GDPR — Livello di consenso

Consensus levels are hierarchical, so the highest levels include all lower.
e e L I : : — = —

USER INFORMATION The individual user allows the organization to use behavioral and demographic
COLLECTION information (e.g. opened e-mail) for automated decision making.

MARKETING The individual user agrees to receive marketing messages and promotional content.

S £ The individual user agrees to receive messages that include offers to subscribe to distribution
ST P? SUBSCRIPTIONS lists or other subscribed content.

TRANSACTI The individual user agrees to receive transactional messages that refer to a specific business
ONAL relationship existing between the two parties (e.g. order receipts or the status of the registration).

(( \ CON The individual user agrees to be contacted by the organization only to confirm consent or obtain a higher
A SENT level of consent

{- No consent was provided by the contact. The organization must not contact the individual user or perform data
‘ processing or start the decision-making process automatically until consent is provided.
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Dynamics 365 Marketing: Il Valore
della soluzione !
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| Valore Della Soluzione

L&

« Attivita di marketing e comportamenti del contatto condivisi con le vendite
« Tutti i dati del contatto e dell’azienda sono disponibili come profili per segmentare
* || dato e sempre aggiornato

Marketing allineato con le vendite

» Marketing operativo produce domanda

* Le LEAD generate sono immediatamente inoltrate alle vendite

Processo piu efficiente

* Riduzione di tempi ed errori
* Riduzione dei costi — Il sistema é self service — Non serve il supporto di agenzie esterne
« Massimizzazione delle opportunita di business «lavorando» ogni LEAD

EOS
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