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Orchestrare i punti di contatto con l'azienda tramite l'automazione dei processi

Generare nuove lead e trasformarle in opportunità

Migliorare la relazione tramite eventi fisici e digitali

Utilizzare i social network per comunicare e generare nuove lead

GDPR: controllo completo dei dati e autonomia di cambio del livello di consenso

Dynamics 365 Marketing: il valore della soluzione
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Il Marketing B2B: E' possibile?

Perché il Marketing?

Perché:

• Veicola la Vision e la Mission

• Contribuisce alla costruzione dell’etica (Ethos)

• Crea interesse sui prodotti nel modo migliore (Pathos)

• Comunica professionalità (Logos)

• Prepara il terreno per la vendita

• Genera la domanda
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Microsoft Dynamics 365 Ecosystem



Il processo End-To-End



Orchestrare i punti di contatto con 
l'azienda tramite l'automazione dei 
processi



Customer Journey: creazione

CUSTOMER JOURNEY

PLAN MONITORAUTOMATE



How to configure a Customer Journey?

Customer Base Segmentation

A market segment is the collection of contacts to whom a 
marketing campaign is addressed.

Marketing pages are used to provide 
customers with more information 

regarding the communication sent and 
to better understand their interests.

Marketing modules are used to allow 
customers to subscribe to a specific 

event, newsletter, ...

Email messages are used to define the 
content of the communication you want 

to send to the target customers.

Digital Content Design



Marketing Insight & Analysis
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Marketing Insight & Analysis



Generare nuove LEAD e trasformarle 
in opportunità
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From Business to Customer Perspective

BUSINESS PERSPECTIVE CUSTOMER PERSPECTIVE

How can I increase the number 
of visits on my web site?

How can we make the customer
feel extremely satisfied, come 

back to visit the site and 
recommend it to others?

How can I decrease the number 
of calls to technical assistance?

How can we eliminate the 
aspects that frustrate the 

customer the most?



From Marketing to Sales

SALES

MARKETING

Lead

Marketing Qualified Lead (MQL)

Sales Qualified Lead (SQL)

Opportunity

Customer



Turn prospects into business relationships: Customer Journey

social/online ads

AWARENESS

radio, tv, print ads, flyers

direct email 

search

word of mouth

AQUISITION

reviews

infographics

media

video

blog

CONVERSION

e-commerce 

salesperson

shop 

video – social media

customer care

help-desk

knowledge base - chat

media

RETENTION
radio, tv, print ads, flyers

direct email 

social/online ads

search

word of mouth

LOYALTY
help-desk

knowledge base - chat

video – social media

ADVOCACY

media

customer care



Turn prospects into business relationships: Customer Journey

AWARENESS AQUISITION CONVERSION RETENTION LOYALTY ADVOCACY

MARKETING & PRESALES SALES & CUSTOMER LIFECYCLE



Il Marketing B2B: E' possibile?

Automated Lead scorings help you bring your most promising Leads 
to the top as soon as they are "Sales Ready". 

To build your model just establish a set of conditions and action:
➢ Each condition contains a collection of rules
➢ Each action controls how the score is affected when its condition is

true

When the Lead reaches the right score, it becomes "Sales Ready".

Lead Scoring Model



Migliorare la relazione tramite eventi 
fisici e digitali



• Orchestrate Customer Journeys with easy-to-use tools

• Organize communication assets

• Planning of the stages for the right communication

Maya

I need a personalized journey to 
invite interested customers to a 

Webinar event.



• Organize digital events to generate demand

• Have a Business Process Flow to understand the actual stage in the event organization

• Setup events to allow Customers to register themselves

Maya

I need a personalized journey to 
invite interested customers to a 

Webinar event.
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• Organize digital events to generate demand

• Have a Business Process Flow to understand the actual stage in the event organization

• Setup events to allow Customers to register themselves
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• Track high quality leads at scale & align to sales

Maya

I need a personalized journey to 
invite interested customers to a 

Webinar event.



• Analyze and check all the interactions for:

o the single Contact

o the related Customer

o the originating Lead

Maya

I need a personalized journey to 
invite interested customers to a 

Webinar event.



Utilizzare i Social Networks per 
comunicare e generare nuove LEAD



Social Media / Online Ads – Contacts & LEAD Generation

New Post - Ads Anonymous Read Post - Ads Follow Url

Track Click & 

redirect Url Landing Page

Company Web Site

Social Media

Dynamics 365 Marketing



Social Media / Online Ads – Contacts & LEAD Generation

Read & Browse Attract & Convince Registration Form Smart Matching Add New Contact

Company Web Site

Social Media

Dynamics 365 Marketing



Social Media / Online Ads – Contacts & LEAD Generation

Browse & 

Download LEAD Scoring

MQL Marketing 

Qualified LEADTrack behavior

Company Web Site

Social Media

Dynamics 365 Marketing



Social Media / Online Ads – Contacts & LEAD Generation

New Post - Ads Anonymous Read Post - Ads Follow Url

Track Click & 

redirect Url Landing Page

Read & Browse Attract & Convince Registration Form Smart Matching Add New Contact

Browse & 

Download Track behavior LEAD Scoring

MQL Marketing 

Qualified LEAD



Redirect URLs

EOS Website page for Dynamics 365 Marketing offer

https://www.eos-solutions.it/en/dynamics-365-marketing-en.html

Monitor from where potential customers land to a specific page

https://www.eos-solutions.it/en/dynamics-365-marketing-en.html


Website Monitoring

With Dyn365 Marketing it is possible to enter in your Website pages a script that allow you to get this information.

When people come to your website, 

they are expressing an interest in 

your organization and its products.

And where they go on your site tells 

you even more about what they are 

interested in. 

Frequent browsing sessions with 

your site can be a strong indicator of 

a contact who is ready to buy.



GDPR: Controllo completo dei dati e 
autonomia di cambio del livello di 
consenso
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Gestire il GDPR – Livello di consenso

USER INFORMATION 

COLLECTION

MARKETING

SUBSCRIPTIONS

TRANSACTI

ONAL

CON

SENT

-

The individual user allows the organization to use behavioral and demographic 
information (e.g. opened e-mail) for automated decision making. 

The individual user agrees to receive marketing messages and promotional content.

The individual user agrees to receive messages that include offers to subscribe to distribution 
lists or other subscribed content.

The individual user agrees to receive transactional messages that refer to a specific business 
relationship existing between the two parties (e.g. order receipts or the status of the registration).

The individual user agrees to be contacted by the organization only to confirm consent or obtain a higher 
level of consent. 

No consent was provided by the contact. The organization must not contact the individual user or perform data 
processing or start the decision-making process automatically until consent is provided. 



Dynamics 365 Marketing: Il Valore 
della soluzione



Il Valore Della Soluzione

Un database unico

• Attività di marketing e comportamenti del contatto condivisi con le vendite

• Tutti i dati del contatto e dell’azienda sono disponibili come profili per segmentare

• Il dato è sempre aggiornato

Marketing allineato con le vendite

• Marketing operativo produce domanda

• Le LEAD generate sono immediatamente inoltrate alle vendite

Processo più efficiente

• Riduzione di tempi ed errori

• Riduzione dei costi – Il sistema è self service – Non serve il supporto di agenzie esterne

• Massimizzazione delle opportunità di business «lavorando» ogni LEAD



Grazie!


